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About the Research
Facilities Navigator

Launched in 2013 by the Canada Foundation for
Innovation, the Navigator's uniqgue platform helps
you locate and connect with research expertise,
state-of-the-art equipment and labs located

in universities, colleges, hospitals and federal
government facilities from across Canada.

The Navigator covers sectors of application including aerospace, ocean
industries, environmental technologies, advanced manufacturing and
life sciences. It was inspired by Canada's ambitious researchers,
industry leaders and innovators and their drive to connect, to create
and to change our world.

To help communicate these values and goals to the public, we have put
together these brand guidelines.

Who should use
these guidelines?

These guidelines describe the visual elements
that represent the corporate identity of the
Research Facilities Navigator. This includes our
name, logo and other details such as colour,
typography and graphics.

Understanding our brand is essential to presenting a consistent image
of the Navigator and to creating clear and compelling communications

that tell people who we are. Designers, writers and anyone else using the
brand's logo and design elements should use these guidelines.




Our logo

The Navigator logo ensures our brand is
clearly visible on the Navigator website.

Rationale

The golden cursor represents the Navigator's essential role as

a search tool for finding research solutions or partnerships.
Combined with the surrounding negative space, the cursor
creates the letter “N" for Navigator, the commonly used term to
refer to the Research Facilties Navigator.

The cursor shape can also be interpreted as a launch in motion
or an arrow symbolizing innovative advances supported by
the Navigator.

Coupled with the modern sans-serif Interstate typeface, the
Navigator logo is contemporary, but maintains its pragmatic roots
in research and innovation.

Logo structure

ICON

MONIKER

I

CURSOR
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Logo iterations

Multiple versions of our logo are available
to address different audiences and
different applications.

It is always preferable to display the logo in full colour on a white
or light background unless circumstances require the one-colour
variation. For example, promotional materials or photographic
backgrounds require a one-colour treatment for contrast.

Logo variations (print)

Use the full-colour, CMYK version of our logo whenever
possible. A one-colour black version, one-colour reverse
version and two-colour reverse version are available to
accommodate print restrictions or to use on backgrounds that
require more contrast.

Logo variations (digital)

Use the three-colour, RGB version of our logo whenever possible.

A one-colour black version, one-colour reverse version and
two-colour reverse version are also available to accommodate

use on photographic or colourful backgrounds.

Download a zip file with logo variations from the "About" and
"Create or edit your profile" pages on the Navigator website.

Full logo

Vector files:

+ Transparent white,

SVG (digital)

+ Transparent white,

Raster files (digital):

JPEG & PNG

+ Transparent white,
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Logo variations

EPS Research Facilities

Full colour (CMYK) version NaViqator
Black, single colour version Naviqateur
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reverse version

« Transparent white, FULL-COLOUR

reverse version with

golden yellow cursor Research Facilities

Navigator
Navigateur
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Full colour (RGB) version
Black, single colour version

+ Transparent white,

reverse version ONE-COLOUR BLACK

reverse version with Research Facilities

golden yellow cursor NaViqatOr
Navigateur
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ONE-COLOUR REVERSE
Full colour (RGB) version

Black, single colour version
Research Facilities

reverse version (PNG only) NaV|qator

- Transparent white, Naviqateur

reverse version with golden

d’installations de recherche
yellow cursor (PNG only) I :

TWO-COLOUR REVERSE


https://navigator.innovation.ca/index.php/en/about-navigator
https://navigator.innovation.ca/en/create-or-edit-your-profile

Clear space

Clear space and sizing

Our logo must always be free of visual . X
clutter so it stands out clearly and is easy 3 |
to read. To ensure leqgibility, always keep a
minimum clear space around the logo. This Naviaat

space isolates the mark from any competing i d,mg:ﬂ:ggdgghzmhe |
graphic elements like other logos or body o S ’ o T ITx |
copy that might conflict with, overcrowd or L I R
lessen the impact of the logo.

Navigator .

Clear space
Minimum size

The minimum clear space required around our logo is defined by
the stem width of the icon (X). Make sure the clear space around
the logo is twice the width of the stem (XX). The minimum space
should be maintained around the entire perimeter of the logo to

maintain its proportions. Fﬁs;a‘r;:gg%:r
Navigateur

Minimum size d'installations de recherche

Print

Legibility is an issue when our logo is produced at smaller sizes.

Never go so small that people can't read our name. In print, the 1.75"
minimum width is 1.75 inches.




Rules for using our logo

Follow these rules carefully when using our
logo and moniker; they are necessary to
maintain the integrity of our brand. There
are no exceptions.

Don't compromise the logo by rotating, skewing or distorting it in

any way — that includes adding unnecessary text decorations like
drop shadows or outlines. Here are a few examples of ways our

logo may be incorrectly manipulated. This is not an exhaustive list.
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Research Facilities

Navigator
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Don't use the moniker on its own.

Don't reproduce the logo in
non-approved or swapped colours.

mwﬂ! Facilitles
Navigator
Navigateur
d'installations de recherche

Research Facllitles
Navigateur . Navigator

Don't change the proportions
of the logo.

Researctl Facilities
Navigator

Don't separate the French and
English corporate names.

Don't create a one-language logo.

Our logo is always bilingual.

Don't use the icon in a tightly
repeating pattern.

Researc acilities
Nav;&a{tm!or
Navigateyr

o
nstaliations de racherche

Researcn Faciiities
Navigator
Navigateur
dinstallations de recherche

Do not add any rotation to the logo.

Don't distort or skew the logo. Always
scale the logo proportionately.




Typography

Primary font

Our primary font is Interstate. This clean, highly-legible sans serif
font complements our logo and helps us to communicate the
Navigator's personality. It comes in a variety of weights and styles
to cover a broad range of expression. Our primary web font is
Inter, which appears across the Navigator web site.

Using our font

Use Interstate whenever possible in Navigator marketing,
advertising and communication materials.

To maintain the quality and integrity of the typography, do not alter
the proportion or spatial relationships of any of the characters.

Alternate font

You can use Arial as an alternative to Interstate for daily
correspondence, in Dynamics, or in applications such as within
Word or PowerPoint where your choice of font is limited.

Web font

Inter

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz
0123456789

Inter Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
0123456789

Inter Bold

Primary font

Interstate

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
123456789

Interstate Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
0123456789

Interstate Reqgular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
0123456789

Interstate Bold

Alternate font

Arial

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz
0123456789

Arial Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz

0123456789
Arial Bold



Colours

Colour is an integral part of our brand
identity. Consistent use of our colour
palette not only reinforces the cohesiveness
of the brand, but also serves a psychological
purpose by communicating feeling to our
audience. Use the colour palette to add
depth, boldness and vibrancy to pages

and designs.

Primary colours

An array of blues — Prussian Blue, Indigo Blue, Midnight Blue -
comprise our primary colour palette. Use these primary hues in
all of our products as text or as background colour.

Secondary colours

Our secondary colours are Orange, Golden Yellow and Pearl
Grey. Use these secondary hues as a complement to the primary
brand colours.

Branding colours

Prussian Blue

PMS 647

HEX# 1F5883

RGB: 35, 97,146
CMYK:76,34,0,43

Orange

PMS 7413

HEX# E97F26
RGB: 220,127, 38
CMYK: 0, 39,77,14

Indigo Blue

PMS 534

HEX# 2B325B
RGB: 27, 54, 93
CMYK:71,42,0, 64

Golden Yellow
PMS 136

HEX# FDB72C
RGB: 255,191, 63
CMYK: 0, 25,75,0

Midnight Blue

PMS 533

HEX# 161B42

RGB: 31,42, 68
CMYK:54,38,0,73

Pearl Grey

PMS Cool Gray 1
HEX# EAECEC
RGB: 217, 217, 214
CMYK: 0, 0,1,15




Photography

The Navigator features over 2,000 unique
images with content that is diverse and
wide-ranging. Navigator photos feature
everything from performing musicians
wearing tracking equipment, to cars
subjected to wintry conditions in wind
tunnels, to robot arms twisting off bottle
caps, to cattle grazing grassy fields.
Whatever the topic of the Navigator
material you are developing, there is likely

an image on the Navigator that will meet e
your needs. gfv'ff .
e W2

For Navigator profile pages, the most engaging — and
preferred —images feature “research in action.” This means
images featuring people doing research in a lab or in the field.
Generally, action shots are preferred over static scenes.

Images showcased on the Navigator are provided by the
listed facilities, along with caption and credit information and

Even if certain images feature no people, those that permission to use these images on our website and in Navigator
feature equipment in operation (e.g., printing a 3D prototype) promotional materials. Before using any image from the website,
are preferred over static images of infrastructure (e.qg., review our Terms of use and Privacy notice to ensure the

a laboratory freezer). requirements to reproduce the image are met.

Exceptions always exist; a building shot under ideal lighting The resolution of images varies greatly; email the Navigator team
conditions can be quite appealing and could serve as a perfect (navigator@innovation.ca) to obtain the original files or for more

background for an ad. information on specific images.



https://navigator.innovation.ca/en/terms-use
https://navigator.innovation.ca/en/navigator-privacy-notice
mailto:navigator%40innovation.ca?subject=
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